
oOh!media
Covid-19 Pulse Report

Monday 27th July, 2020

Edition 12 – Audience movement and 
transactional trends by region and generation

Getting you ahead of the curve

Making Brands Powerfully Unmissable



2

As Australia continues to navigate the various stages of the
pandemic, this week we ring in the 12th edition of the oOh!
Pulse report.

Taking a look back at the past, as well as to the future - how
day-to-day behaviors and patterns have changed
compared to last year, by state and generational cohort,
and how audiences are either maintaining or adjusting
behavior.

With parts of the country lifting social restrictions while others
re-enter lockdown and as each generation feels the impact
differently based on employment status, age, and family
status, the movement behaviors observed provide an
indication of the habits we maintained, new behaviours
picked-up and what is set to staythe same or change.

From young adults through to baby boomers, from metro
markets to regional areas and by state, we delve into what
Australians are doing with their time during these
unprecedented times.



Trends covered
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Movement trends: 

Year on Year Retail and Roadside volumes 
and movement trends 

By state, metro/regional area, CBD/suburb 
and by retail centre type 
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Whilst we endeavor to share as much as we can 
with our valued partners, due to commercial 

agreements the insights provided by Dspark

within this Pulse report are not available for use 
by competitors to Dspark.

We thank you for your understanding as we 
abide by our contractual agreements

For Dspark, “Competitor” means each of the entities below and their Related 

Bodies Corporate:

(a) Telstra Corporation Limited, only where the Customer Group is providing 

services directly to Telstra Corporation Limited or its Related Bodies Corporate 

(services provided by a media agency or other intermediaries to Telstra 

Corporation Limited or its Related Bodies Corporate shall not be deemed to be 

in breach of clause 2.3);

(b) Google LLC;

(c) Here Global B.V.;

(d) TomTom International BV;

(e) Any person or entity (other than Dspark or its Related Bodies Corporate) which 

is in the business of providing geospatial insights from telecommunications, GPS, 

WiFi and other similar data that informs movement to the public, in the Territory, 

using the retail brand names used or owned by any of the persons or entities listed 

above in (a) to (d), or the Related Bodies Corporate of any such person or entity; 

and

(f) Any person or entity (other than Dspark or its Related Bodies Corporate) which is 

in the business of providing geospatial insights from telecommunications, GPS, WiFi

and other similar data that informs movement to the public, in the Territory

Dspark
data usage disclaimer 



‘Australian movement 
trends’ 
Year on year national and state based 
movement trends



6

Trips and volumes out of the home approaching or 
overtaking benchmarks

Apple search data shows driving audiences rising above 

baseline levels in all markets aside from Victoria2

Source: 1 Google Cov id-19 community mobility reports 19 July 2020 v s. baseline period
Source: 2 Apple mobility trends report, Driv ing based searches, July 22 v s. benchmark of Jan 
13th 2020
Source: 3 NSW Dept of Planning, may-July, N=929

Localised trip making returning to or 
above normal levels as Australians 
frequent their local areas:1

Google mobility data shows trips to and 
around:

• Residential locations +6%

• Parks +2% 

• Supermarkets and pharmacies -2%

More time is being spent in public spaces 
and parks compared to pre Covid-19:3

• 46% spent more time in public spaces 
than before restrictions were 
introduced

• 96% used public spaces for exercise

• 72% appreciated local parks more

Baseline = 100
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Source: Dspark data, Roadside and Retail locations, week ending Jul 20th 2020 v s. same week 2019

Audiences steady and closing the gap towards 2019 levels

Year on year audience volumes data  
shows a recovery of roadside and retail 
audiences to 2019 levels after dips 
across April and May and despite 
recent lockdown in Melbourne. 

In the past week oOh! roadside and 
retail env ironments delivered over 400m 
contacts weekly, with audience levels 
at 79% of 2019 levels.

While recovery has been slowed by 
restrictions in Melbourne, this impacted 
national results by just -2% WoW as other 
markets continue recovery to 2019 
levels.

Year on Year
79% of 2019 levels
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Source: Dspark data, Roadside and Retail locations, week ending Jul 20th 2020 v s. same week 2019

Regional audiences near 2019 levels

With low numbers of Cov id-19 cases, and buoyed by school holidays and a return to regional travel, audience volumes 
nearing 2019 levels (96%)

5 metro Australia –
72% of 2019 levels (-2% WoW)

Regional Australia –
96% of 2019 levels
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National audience recovery hit 79% of 2019 levels 
with restrictions in Melbourne flattening the return in 
recent weeks.

In markets outside of Victoria roadside audience 
recovery continues, at 86% of 2019 levels. 

Regionally, audiences continue to recover strongly 
towards 2019 levels as do assets in suburban areas 
where recovery is 12% points stronger than in CBD 
areas. 

71% of 2019 levels in Metro areas 

92% of 2019 levels in Regional areas 

72% of 2019 levels in Suburban areas 

60% of 2019 levels in CBD areas

Source: Dspark data, 3,200 Roadside locations nationally, week ending Jul 20th 2020 v s same week 2019

Roadside audience recovery driven by regional and 
suburban assets

79% of 2019 levels across oOh! Road locations
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Audience recovery remained stable in retail 
env ironments at 80% of 2019 levels. Regionally 
audiences are relishing a return to the shops, with 
levels higher than same time last year.

Victorian restrictions have impacted recovery, 
however in all markets aside from Victoria, 
audiences are 92% of 2019 levels which has 
maintained national audience. 

Medium centres continue to recover strongly to 
2019 levels as the desire to shop semi locally in mid 
size centres with a range of outlets grows across the 
country. 

Source: Dspark data, 500+ Retail locations nationally, week ending Jul 20th 2020 v s same week 2019

Retail audience recovery fuelled by strong return in regional 
areas and at medium sized centres

80% of 2019 levels across oOh! Retail locations

73% of 2019 levels in 

Metro areas

108% of 2019 levels in 

Regional areas

87% of 2019 levels in 

Local centres

88% of 2019 levels in 

Medium centres

75% of 2019 levels in 

Large centres
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State based audience update

Source: oOh! Smart Reach, DSpark , Aggregated weekly total v olumes, 3,200+ oOh! Road locations, 
as at Jul 20th 2020 v s. same week 2019

While restrict ions in 
Melbourne impacted 
Victorian recovery, 
continued growth across 
other parts of the country 
– in some cases to above 
2019 levels – has seen 
national audience levels 
remain stable

NSW: at 83% of 2019 
levels and up +80% 
since mid April.  

Qld: nearing full recovery 
at 93% of 2019 levels and 
up +75% since mid April

Vic: impacted by reintroduction 
of restrictions, at 50% of 2019 
levels, up +80% since mid April. 
Recent re-introduction of 
restrictions in Melbourne saw a 
-8.7% WoW decline for the state. 

SA: continued growth to +88% of 2019 
levels, with audiences up +83% since April 
13th . 

WA: near full recovery, 
at 94% of 2019 levels 
with audiences 
doubling since April 13th

94%

+102%

88%

+83%

93%

+75%

83%

+80%

50%

+32%

% of 2019 levels
Growth since April 13 2020



With a national network 
delivering mass reach of 
Australians across the country 
and of all ages, contact your 
oOh! Representative for a 
Unmissable oOh! SmartReach™
solution today!

By age or segment type: 
Preppies
Twixters
Crusaders
Achievers
Rockafellas
Suburban Splendour
Boomers
Grey Power




