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With evolving developments in the race to a Covid-19 

vaccine and over 30 vaccines in human trial globally, 

citizens across the globe are bracing for an end to 

community transmission and spread of Covid-19.

Domestically Australians are optimistic towards the horizon, 

supported by the Australian Federal Government’s 

announcement earlier this month of promising 

developments in the Oxford University/AstraZeneca trial 

which could see the vaccine made and distributed on 

home-soil should the trial be successful.

In this week’s report we take a deep dive into Australians 

growing confidence towards the future; from overall weekly 

consumer confidence, a return in mobility to outdoor 

destinations, certainty in employment markets as many 

Australians re-enter the workforce, confidence towards the 

Federal and State Governments with the news of a vaccine 

and optimism there will be no further Covid-19 outbreaks as 

the warmer months approach.



Trends covered
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Here and Now:

Year on Year Out of Home audience 
volumes and movement trends

A Look to the Future:

Updated consumer attitudes and intentions 
data capturing increasing consumer 
confidence
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Whilst we endeavor to share as much as we can 

with our valued partners, due to commercial 

agreements the insights provided by Dspark

within this Pulse report are not available for use 

by competitors to Dspark.

We thank you for your understanding as we 

abide by our contractual agreements

For Dspark, “Competitor” means each of the entities below and their Related 

Bodies Corporate:

(a) Telstra Corporation Limited, only where the Customer Group is providing 

services directly to Telstra Corporation Limited or its Related Bodies Corporate 

(services provided by a media agency or other intermediaries to Telstra 

Corporation Limited or its Related Bodies Corporate shall not be deemed to be 

in breach of clause 2.3);

(b) Google LLC;

(c) Here Global B.V.;

(d) TomTom International BV;

(e) Any person or entity (other than Dspark or its Related Bodies Corporate) which 

is in the business of providing geospatial insights from telecommunications, GPS, 

WiFi and other similar data that informs movement to the public, in the Territory, 

using the retail brand names used or owned by any of the persons or entities listed 

above in (a) to (d), or the Related Bodies Corporate of any such person or entity; 

and

(f) Any person or entity (other than Dspark or its Related Bodies Corporate) which is 

in the business of providing geospatial insights from telecommunications, GPS, WiFi

and other similar data that informs movement to the public, in the Territory

Dspark
data usage disclaimer 



Here & Now



Audience spikes to 
97% of 2019 levels in 
the past week outside 
Victoria!

Source: Dspark data, 4,000+ Roadside and Retail locations, week ending Aug 24th 2020 vs. same week 2019
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Source: Dspark data, Roadside and Retail locations, week ending Aug 24th 2020 vs. same week 2019

A return to activity out of the home sees audience levels 
surge in the past week to 82% of 2019 levels nationally

With increased confidence from lower cases and 
the hope of a vaccine, audiences continue to 
return to out of home environments nationally

• Roadside and Retail audiences delivered 379mil 
contacts nationwide in the past week

• With a lower baseline to compare to - audience 
levels down over the corresponding week in 2019 
- audiences levels hit 82% of 2019 levels

• In Victoria, signs of recovery are encouraging 
with audience levels stable for the past 3wks, 
now at a higher 37% of 2019 levels

• In markets outside of Victoria, audiences have
returned to near normal, now at 97% of 2019 
levels.

• In Regional areas, audience levels reaching 93%
of 2019 levels as Australians return to normality

Year on Year

82% of 2019 levels
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Source: Dspark data, Roadside and Retail locations, Regional areas, week 
ending Aug 24th 2020 vs. same week 2019

In regional Australia, audience levels above 2019 levels for 
the first time since March

With a return to normal local behaviour and an 
influx of visitors on short trips and weekends 
away, audience levels exceeded 2019 levels for 
the first time since mid March. 

Regional audience recovery hit 101% of 2019 
levels. 

In markets of Qld, SA and WA regional 
audiences are +13% higher than same time last 
year

92% of 2019 levels across oOh! Regional locations
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National audience recovery increased to 82% of 2019 levels, 
with the network delivering 211 million contacts weekly. 

In markets outside of Victoria roadside audience recovery 
continues, hitting 94% of 2019 levels. In metro areas outside 
of Melbourne audience recovery hit 89%.

Regionally, audiences near 2019 levels, reaching 97% yoy in 
the past week. And in metro areas, suburban assets 
continue to see an above average return, at 74% of 2019 
levels vs. 59% across assets in CBD locations.  

72% of 2019 levels in Metro areas 

97% of 2019 levels in Regional areas 

74% of 2019 levels in Suburban areas 

59% of 2019 levels in CBD areas

Source: Dspark data, 3,200 Roadside locations nationally, week ending Aug 24th 2020 vs same week 2019

oOh! roadside network audience jumps to 82% of 2019 levels

82% of 2019 levels across oOh! Road locations
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Audience recovery at 81% of 2019 levels across oOh! Retail 
network, driven by audience growth in regional areas and 
strength across the local and medium centre network.  

In Victoria despite lockdowns, the continued purchase of 
essentials saw stability in audience, increasing in the past 
week to 34% of 2019 levels. 

In markets outside of Victoria audience return continues, 
and in comparison to same time last year more people 
visited Retail centres (+101%).

Recovery by centre type indicative of continued shopping 
for essentials in local and medium centres and at large 
centres within grocery precincts

Source: Dspark data, 500+ Retail locations nationally, week ending Aug 24th 2020 vs same week 2019

oOh! retail network audience increases to 81% of 2019 levels

81% of 2019 levels across oOh! Retail locations

74% of 2019 levels in 

Metro areas

109% of 2019 levels in 

Regional areas

96% of 2019 levels in 

Homemaker centres

91% of 2019 levels in 

Local centres

89% of 2019 levels in 

Medium centres

75% of 2019 levels in 

Large centres



A Look to the Future
Confidence towards the horizon



The World Health Organisation reported on 20th August 2020 that Europe was 

no longer the world’s Covid-19 epicenter, as was declared in March3.

As borders between European countries open and residents resume summer 

travel around Europe, changes to the way residents engage in public are 

apparent with measures including mandatory Covid-19 testing at Airports and 

quarantine periods for new arrivals imposed by some European countries, 

whilst others enforce mandatory use of face coverings/masks at outdoor 

destinations and observe social distancing3.

Confidence in travel is also visible in International population mobility data, 

with audience mobility tracking towards pre outbreak levels in early August 

2020, particularly in Germany, France, Sweden, Italy, Spain, South Korea, 

Taiwan and Japan2.

In Australia as restrictions ease across most states, 77% agree they are 

generally happier to be out and about, particularly Baby Boomers who are 

1.1x more likely to agree1.

And as population mobility in Australia tracks towards pre Covid-19 levels, 6 

in 10 agree they are eager to be out for longer amounts of time as restrictions 

ease, most pronounced amongst Gen Z Australians who are 1.1x more likely to 

agree1
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Source: 1 oOh!media Pulse Report | Timing Wave 1: 1st- 4th May, 2020 Wave 2:18th- 19th May, 2020 Wave 3: 1st -3rd June 2020 Wave 4: 24th - 28th July 2020| Research Panel: Dynata| Australians aged 
16+, n=2,953, Wave 1: n=2,212 / Wave 2: n=423/ Wave 3: n=318/ Wave 4: n= 773. Source: 2 Reserve Bank Australia, Statement on Monetary Policy August 2020/ accessed from Google LLC 2020 on 6th

August 2020, Source: 3 Fodours Travel, Coronavirus Outbreak: Should You Cancel a Trip to Europe?, 21st August 2020



However the last 2 weeks has brought encouraging news of developments in 
potentially successful vaccines…

As at 21st August 2020, it is reported that there are over 30 vaccines in human 

trials across the globe with scientists racing to produce a safe and effective 

vaccine by next year1 ,and while the road ahead remains uncertain the world is 

bracing itself for a successful vaccine in stimulating the immune system to 

produce effective antibodies against the virus1.

Additionally Donald Trump on the 24th August 2020 announced emergency 

authorization for the use of convalescent plasma to treat COVID-19, with the 

assurance that more than 70,000 patients had already received the treatment2. 

And promising news being reported domestically with Australian PM Scott 

Morrison announcing a deal with Oxford University to receive a potential 

vaccine formula if trials are deemed successful, with Biotechnology giant CSL 

confirming it has had discussions with AstraZeneca and the Australian 

Government about producing the Oxford vaccine locally, but it said there were 

still a number of technical issues to work through3.
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Source: 1 NYtimes.com, Coronavirus Vaccine Tracker, 21st August 2020. Source: 2 NBCnews.com, Trump announces emergency authorization for COVID-19 treatment after accusing FDA of delays, 24th August 2020. Source: 3 
ABC.net.au, Australia locks in coronavirus vaccine deal to produce Oxford University-AstraZeneca candidate if approved, 17th August 2020. Line charts source: ABC.net.au, The one COVID-19 number to watch, 23rd August 2020. 
Vaccine tracker source: NYtimes.com, Coronavirus Vaccine Tracker, 21st August 2020

Covid-19 Vaccine Tracker (as at 21st August 2020)
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Source: 1 oOh!media Pulse Report | Timing Wave 1: 1st- 4th May, 2020 Wave 2:18th- 19th May, 2020 Wave 3: 1st -
3rd June 2020 Wave 4: 24th - 28th July 2020| Research Panel: Dynata| Australians aged 16+, n=2,953, Wave 1: 
n=2,212 / Wave 2: n=423/ Wave 3: n=318/ Wave 4: n= 773. Source: 2 Roy Morgan, ANZ-Roy Morgan Consumer 
Confidence up 4.1pts to 92.7 as new cases of COVID-19 in Victoria plunge to lowest since early July, 25th August 
2020, Finding No. 8500. 

"In an encouraging development consumer confidence built on the 

gain seen in the previous week, with the strongest weekly gain for 

some time. The substantial decline in active cases in Melbourne 

and continued low numbers in Sydney have raised hopes that the 

pandemic can be contained without a broadening of lockdowns 

beyond those already in place.”2

ANZ Head of Australian Economics, David Plank

On August 22nd/23rd 2020, ANZ-Roy Morgan Consumer Confidence 

recorded the highest confidence since late June 2020, up 4.1% 

points from the week prior to 92.72. 

36% of Australians expect their family to be ‘better off’ financially this 

time next year, up 2% points WOW, and also the highest figure 

recorded for over 2 months2.
NAB’s monthly business survey records improving business conditions 

in July, rising 8 points to an index position of zero, highlighting broader 

improvements in trading conditions since the initial lockdown period3.

Improving business conditions

Covid-19 containment

Gen Z Gen Y Gen X Baby Boomers

29% 26% 29% 23%

1 in 4 Australians don’t anticipate another wave of outbreak as 

summer season commences, with Gen Z and X Australians 1.2x more 

likely to not anticipate a second wave with the change of season1.
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Source: 1 oOh!media Pulse Report | Timing Wave 1: 1st- 4th May, 2020 Wave 2:18th- 19th May, 2020 Wave 3: 1st -
3rd June 2020 Wave 4: 24th - 28th July 2020| Research Panel: Dynata| Australians aged 16+, n=2,953, Wave 1: 
n=2,212 / Wave 2: n=423/ Wave 3: n=318/ Wave 4: n= 773. Source: 2 news.info, Unemployment to soar despite 
brief recovery, 23rd August 2020. Source: 3 News.com.au, Reserve Bank says economic outlook remains 
uncertain with long road to recovery, 7th August 2020 / RBA August 2020 Statement on Monetary Policy

Rebounding employment market

It was reported on 23rd August 2020, Treasurer Josh Frydenberg 
released figures showing Australia’s effective unemployment rate has 
dropped from 14.9% in April to 9.9%, resulting in 700,000 regaining 
employment since the height of the Covid-19 outbreak2. 

RBA’s August 2020 Statement on Monetary Policy confirmed 
a gradual recovery in GDP is now underway across much of 
the country and anticipates a 6% rise in 2021. Employment 
and hours worked is also expected to increase over the 
second half of 20203.

Across generations Australians are optimistic their employment will be 
maintained or improve in the future1. 

Older Australians most confident in the Federal Government

Gen Z Gen Y Gen X Baby Boomers

82% 87% 85% 89%

Growing confidence in the Australian economy bouncing-back

Gen Z Gen Y Gen X Baby Boomers

76% 72% 64% 63%

Gen Z Gen Y Gen X Baby Boomers

80% 80% 78% 81%

87% of Australians believe the Federal Governments response to Covid-19 
has maintained or improved their confidence in the institution, particularly 
for Australian Baby Boomers1. 

Support by Australians under 40 for State Governments

Gen Z Gen Y Gen X Baby Boomers

92% 89% 85% 85%

86% of Australians believe their State Governments response to Covid-19 
has maintained or improved their confidence in their State Government, 
most apparent amongst Gen Z & Y Australians1. 

In July 2020, 71% of Australians believe the Australian Economy will be 
maintained or positively impacted once all social distancing restrictions are 
removed, jumping 5% points over the last 3 months. Australians aged under 
40 are most confident in economic bounce-back over the 3 months1.
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Source: oOh!media Pulse Report | Timing Wave 1: 1st- 4th May, 2020 Wave 2:18th- 19th May, 
2020 Wave 3: 1st -3rd June 2020 Wave 4: 24th - 28th July 2020| Research Panel: Dynata| 
Australians aged 16+, n=2,953, Wave 1: n=2,212 / Wave 2: n=423/ Wave 3: n=318/ Wave 4: n= 
773. Wave 4 results displayed right.

Research 

Agency
Independent research panel provider, Dynata
on behalf of oOh!media

Methodology
Quantitative research via online consumer 
panel. Nationally representative sample based 
on age and geographic location

Sample Australians aged 16+

Sample Size

Total respondents, n=3,726
Wave 1: n= 2,212
Wave 2: 423
Wave 3: 318
Wave 4: 773

Research Timings

Wave 1: 1st- 4th May, 2020
Wave 2: 18th- 20th May, 2020
Wave 3: 1st- 3rd June, 2020
Wave 4: 24th- 28th July, 2020

Age:

22%

11%

24%

9%

10%
6%

5%

1%

8%
1%

1%

0.1%

2%

1%

Sydney metropolitan

New South Wales (Not Sydney)

Melbourne metropolitan

Victoria (Not Melbourne)

Brisbane metropolitan

Queensland (Not Brisbane)

Adelaide metropolitan

South Australia (Not Adelaide)

Perth metropolitan

Western Australia (Not Perth)

Darwin metropolitan

Northern Territory (Not Darwin)

Tasmania

ACT

50%
Male

50%
Female

Gender:

Location:

8%

28%27%
30%

7%

Gen Z (aged 16-

24)

Gen Y (aged 25-

39)

Gen X (aged 40-

55)

Baby Boomers

(aged 56-74)

Pre Baby Boomers

(aged 75+)

Wave 4


